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Introduction 
In spring 2019, the Iowa Department of Public Health (IDPH) secured the research 

services of the University of Northern Iowa Center for Social and Behavioral Research (CSBR) 

to assist in the design and implementation of a statewide survey of young adults in Iowa.  The 

questionnaire was designed in consultation with IDPH staff, and CSBR worked to design a two-

phased project to test the most effective design factors to maximize efficiency and productivity. 

This report includes the detailed methodology and the raw response frequencies from the full 

dataset (See Appendix A). A full analysis and report of the findings is planned for a future 

report. 

Methods 

Population & Sampling Design 
The 2019 Iowa Young Adult Survey utilized a mixed mode study design to collect 

information on the health and experiences of young adults aged 18 to 24 years throughout the 

state. The survey was conducted in two phases. The Phase 1 Pilot was designed to assess the best 

combination of sample, mode, and incentive that would yield the highest number of completions 

using the resources available so that the data would be representative of young adults in Iowa. 

Phase 2 was implemented using the mode and incentive combinations identified as most 

effective in the Phase 1 Pilot within the timeframe of the project period. This study was reviewed 

and approved by the University of Northern Iowa Institutional Review Board. 

The Phase 1 Pilot sample (n1 = 3,491) consisted of an age-targeted list of cellphone 

numbers for 18 to 24 year olds (n1a=2,778), a random digit dial (RDD) cellphone sample (n1b= 

356), and an addressed-based sample (ABS; n1c= 357) for adults 18 years or older. The Phase 2 

sample utilized an age-targeted list of cellphone numbers for young adults 18-24 years old (n2= 
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5,000). All samples were obtained from Marketing Systems Group (MSG). The field data 

collection for the Phase 1 Pilot was June 28 to September 13, 2019, and Phase 2 from August 8 

to September 13, 2019. The three modes of data collection were web questionnaire (WEB), self-

administered mail-back questionnaire (SAM), and computer-assisted telephone interviewing 

(CATI). Printing and mailing of all survey materials was completed by DataForce. The advanced 

letters and cover letters were written in both English and Spanish. Questionnaires and interviews 

were conducted in English, and made available in Spanish upon request. 

In both the Phase 1 Pilot and Phase 2 data collection, no within household selection 

procedures were used for telephone interviews. Interviews were completed with the person who 

answered the call upon confirmation of having dialed the correct number, the number was a 

cellular number, and that the respondent was currently a resident in Iowa and 18-24 years old. 

Mailing materials and the mail-back questionnaire included instructions for households with 

more than one young adult 18 to 24 years old to have the young adult who had the most recent 

birthday complete the questionnaire. The web questionnaire and telephone interview confirmed 

the respondent was currently a resident of Iowa, and the mail-back questionnaire confirmed the 

respondent was an Iowa resident which allowed young adults attending college elsewhere during 

the academic year to participate in the study. Age verification was conducted on a twenty percent 

random selection of online and mail-back respondents against publicly available online records 

to confirm respondents were within the targeted age group. The CATI respondents went through 

age eligibility screening protocol. 

The total number of completions was 854 across the two data collection periods (Phase 1 

Pilot and Phase 2). The overall response rate for all modes combined was 36.6% (RR3, AAPOR, 

2016). The cooperation rate for telephone completions was 65.5% (COOP3, AAPOR, 2016). 
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One telephone interview was conducted in Spanish. The source of sample and the final yield is 

shown in the Table 1.  

Table 1.  Sample and final number of completions for Phase 1 Pilot and Phase 2 

 Sample source Sample Mode Completions 

  (n) WEB CATI SAM (n) 

Phase 
1 

Pilot 

Age-targeted list (cell) 2,778 110 123 122 355 

Random digit dial (cell) 356 1 2 - 3 

Addressed-based sample 357 8 - 4 12 

Snowball sample1 NA 1 1 - 2 

       

Phase 
2 

Age-targeted list (cell) 5,000 389 89 NA 478 

Snowball sample NA 3 1 NA 4 

 Total 8,498 512 216 126 854 

1. A total of six completions were obtained through snowball sampling where targeted households invited more than one young adult 
who met eligibility criteria to participate.  

 

Phase 1 Pilot 
The purpose of the Phase 1 Pilot was to determine the most productive sample, mode, 

and incentive designs with the resources available. To this end, the Phase 1 Pilot was divided 

into two sequences by mode: a telephone and self-administered mail-back (SAM) sequence. The 

sample for each mode sequence (telephone or SAM) was then randomly divided into two 

subsamples, and two types of incentives were embedded into each sequence. These incentives 

were a $25 dollar Amazon gift card (hereafter, gift card) or being entered into a drawing for one 

of 15 Beats headphones or one of 25 Amazon Echo smart speakers (hereafter, sweepstakes). 

Both incentives were contingent upon completion. 
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Figure 1.  Initial study design of the Phase 1 Pilot 

 

Both the telephone and SAM sequence started with an advance letter (June 28, 2019) 

with a push-to-web option (web link and QR code), and the web link remained open until the end 

of data collection period (see Figure 1). For the telephone sequence, dialing started 11 days after 

the advance letter (July 9, 2019) following best practices in survey research design (Dillman, 

Smyth, & Christian, 2014). For the SAM sequence, a questionnaire packet was mailed on July 

10, 2019 followed by a reminder postcard, a second questionnaire packet, and a final postcard in 

step-wise succession. The data collection timeline is shown in Table 2. The complete set of 

Phase 1 Pilot mailing materials can be found in Appendix B. 
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Table 2.  Data collection timeline 

 Data collection Date 

Phase  

1  

Pilot 

Advance letter (Push to WEB) June 28, 2019 

Telephone dialing start (CATI) July 9, 2019 

Questionnaire Packet 1 (SAM) July 10, 2019 

Postcard 1 (SAM) July 12, 2019 

Telephone dialing end (CATI) July 23, 2019 

Questionnaire Packet 2 (SAM) July 24, 2019 

Postcard 2 (SAM) July 30, 2019 

Final letter (WEB) August 13, 2019 

   

Phase  

2 

Advance letter (WEB) August 08, 2019 

Reminder letter (WEB) August 13, 2019 

Telephone dialing start (CATI) August 15, 2019 

Final letter (WEB) August 27, 2019 

Telephone dialing end (CATI) September 10, 2019 

 End of data collection September 13, 2019 

 

The initial study design planned for a balanced mode design where nonrespondents in the 

CATI mode would be attempted again via the self-administered mail-back (SAM) mode, and 

nonrespondents in the SAM mode would be attempted again in the CATI mode.  However, 

preliminary analysis of completions from the Phase 1 Pilot provided strong evidence for 

selecting specific sample, mode, and incentives going forward that would increase efficiency 

given the tight time frame for data collection. Thus, Figure 2 shows the modified and final 

process for the Phase 1 Pilot where the telephone mode did not switch modes to a self-

administered mail-back, and instead any listed sample with addresses received a final letter with 

a unique web link/QR code to the web questionnaire, and offered the choice of either incentive.  
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Figure 2.  Modified and final design, Phase 1 Pilot. 

 The number of completions by mode for the Phase 1 Pilot are shown in Table 3. The 

telephone sequence yielded 133 completions with the number of web completions (n=68) similar 

to CATI completions (n=65). The self-administered mail-back (SAM) sequence yielded 164 

completions, with SAM completions (n=113) twice the number of web completions (n=51). 

Table 3.  Phase 1 Pilot completions by mode (WEB+CATI versus WEB+SAM). 

 Sample source Sample Mode Completions 

  (n) WEB CATI (n) 
Telephone 
sequence 

Random digit dial (cell) 356 1 2 3 

Age-targeted list (cell) 1,389 67 63 130 

  Subtotal  68 65 133 

      

   WEB SAM  
Self-administered 
mail-back (SAM) 

sequence 

Addressed-based sample 357 8 4 12 

Age-targeted list (cell) 1,389 42 108 150 

Snowball sample NA 1 1 2 

Subtotal   51 113 164 

1. Two completions were obtained in the Phase 1 Pilot through snowball sampling where targeted households invited more 
than one young adult who met eligibility criteria to participate. 
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 In the latter half of the Phase 1 Pilot, the switch in mode offered a few more completions 

in all modes. In this period, the gift card incentive was offered to all respondents regardless of 

mode or sequence. The switch in mode yielded an additional 75 completions (Table 4). 

Table 4.  Phase 1 Pilot completions after the switch by mode 

 Initial sample source   Mode  Completions 

SAM 
sequence 
switch to 
telephone 

 WEB CATI SAM (n) 

Addressed-based sample - - -  

Age-targeted list (cell) 1 60 14 75 

 

 The Phase 1 Pilot also examined the number of completions based on the type of 

incentive offered: sweepstakes or gift card. The telephone sequence yielded a modestly higher 

number of completions for the gift card incentive (n=72) than sweepstakes (n=61). In the self-

administered mail-back sequence, the gift card incentive yielded twice as many completions 

(n=111) as the sweepstakes (n=53). 

Table 5.  Phase 1 Pilot completions by incentive (sweepstakes versus gift card) 

 Incentive Sample Mode Completions 

   (n) WEB CATI Snowball (n) 

Telephone sequence Sweepstakes 896 32 29 0 61 

Gift card 849 36 36 0 72 

  Subtotal  68 65 0 133 

       

    WEB SAM Snowball  

Self-administered mail-
back (SAM) sequence 

Sweepstakes 886 13 40 0 53 

Gift card 863 37 72 2 111 

  Subtotal  50 112 2 164 

       

 Total  118 177 2 297 

 

In the latter half of the Phase 1 Pilot, gift card incentives were offered to all respondents 

regardless of the initial incentive assignment (sweepstakes or gift card). Of the additional 75 
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completions that occurred after the switch in mode (Table 6), 43 completions came from the 

subsample that was initially assigned to the sweepstakes incentive. 

Table 6.  Phase 1 Pilot completions by incentive assignment after the switch by mode 

 
Initial 

incentive group 
Incentive after  
mode switch Mode Completions 

   WEB CATI SAM (n) 

SAM sequence 
switch to telephone 

Sweepstakes Gift card 0 34 9 43 

Gift card Gift card 1 26 5 32 

 Total  1 60 14 75 

 

Key findings from the Phase 1 Pilot 

The total number of completions from the Phase 1 Pilot was 372. Of these, only 15 resulted from 

the probability-based sample (random digit dial or address-based sample). 

The more effective incentive overall was the contingent $25 gift card compared to being entered 

into a sweepstakes: 

● Overall, gift cards (n=183) had 60% more completions than sweepstakes (n=114). 

● In the self-administered mail-back sequence, gift cards (n=111) had more than twice as 

many completions as sweepstakes (n=53) 

● In the telephone sequence, there was virtually no difference between gift cards and 

sweepstakes. 

The best sequence by mode was the advance letter with web questionnaire followed by self-

administered mail-back questionnaire (SAM), then switching mode to telephone (CATI). 

● SAM (n=113) had a higher number of completions than CATI (n=65). 

● The web mode which was used in both the telephone and SAM sequence had a total of 

119 completions (WEB+CATI n=68, and WEB+SAM n=51, respectively). 

● The WEB+SAM sequence allowed a mode switch to telephone (to increase number of 

responses) while the Phase 2 sequence began fielding. This yielded an additional 75 

completions mostly from CATI. 

Additional findings: 

● CATI was the best mode to collect a balanced distribution by gender and incentive group. 

● WEB was the best mode to collect a balanced distribution across all ages, 18 to 24 years. 

● Sweepstakes was the better incentive to attract young adults 18 to 21 years of age. 

● Across the Phase 1 Pilot (including the mode switch), WEB (n=120), CATI (n=125), 

SAM (n=127) had similar number of completions. 
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Phase 2, final data collection 
Phase 2 data collection was informed by the Phase 1 Pilot and utilized the best mode and 

incentive combination. Results from the Phase 1 Pilot revealed the best mode sequence was the 

advance letter with WEB followed by a self-administered mail-back (SAM) questionnaire, 

followed by a mode switch from SAM to telephone. However, the tight timeframe of the project 

period limited the ability to fully implement this ideal design.  Thus, the sequence of Phase 2 was 

an advance letter with WEB followed by telephone, using the gift card incentive for the entire 

sample (Figure 3). Potential participants in Phase 2 received an advance letter, reminder letter, 

and final letter that were modified to improve the persuasive appeal to respond and emphasize 

the WEB, increasing efficiency and lowering administrative costs. The complete set of Phase 2 

mailing materials can be found in Appendix C. 

 

Figure 3.  Final design, Phase 2 

There were a total of 482 completions in Phase 2 (Table 7). Of these, approximately 80% 

(n=392) were completed via the web questionnaire.  
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Table 7.  Phase 2 completions. 

   Sample source Sample Mode Completions 

   (n) WEB CATI (n) 
Telephone  
sequence 

Age-targeted list (cell) 5,000 389 89 478 
Snowball sample NA 3 1 4 

  Total  392 90 482 

 

Limitations 
● The Phase 1 Pilot is based on an age-targeted listed sample of cellphone numbers for 18 

to 24 year olds.  Hence the generalizability of the findings may be limited.  Future 

analyses will utilize a “benchmark” approach to help assess the data quality. 

● In the Phase 1 Pilot, the 20% random sample (which included both random digit dial 

cellular & address-based sample) did not yield a substantial number of completions and 

no conclusions can be drawn from this sampling approach in the current study. 

● Although the Phase 1 Pilot informed the Phase 2 data collection, time constraints of the 

project period limited a full implementation of the best mode and incentive combination.  

● The Phase 1 Pilot tested two incentive options, but further testing is needed on the 

amount of the gift card or relative cash-value of the sweepstakes, such as comparing a 

$20 versus $25 gift card incentive. 

● These are all self-reported young adults aged 18 to 24 years old residing in Iowa, and 

although we checked the respondents’ expected age range and residence against publicly 

available online resources, a more formal age-verification protocol was not utilized. 

● There are differences in responses by mode. More analysis is needed to understand 

possible differences in demographic characteristics of respondents by mode, and any 

differences in item response by mode. 
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Appendix A – Questionnaire & frequency tables 

SECTION A 

  

A1. [SAM / CATI] What is your current age? / [WEB] What is your age?  
   Valid  % n  
18 6.2% 53  
19 10.3% 88  
20 11.9% 102  
21 10.3% 88  
22 14.9% 127  
23 24.4% 208  
24 22.0% 188  
Total 100.0% 854  
None of these [STOP AND RETURN SURVEY]         

A2. [SAM / WEB] Are you currently living in Iowa? / [CATI] Are you currently residing in Iowa?  
   Valid  % n  
1 Yes 96.4% 823  
2 Yes, only during the summer [SAM / CATI response option only] 3.6% 31  
Total 100.0% 854  
No [STOP AND RETURN SURVEY]         

A3. What sex were you assigned on your birth certificate?  
   Valid  % n  
1 Male 42.1% 358  
2 Female 57.9% 493  
Total 100.0% 851  
Don't know / Not sure   1  
Prefer not to answer 

 
2     
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SECTION B - Healthcare and Well-being 

  

B1. When was the last time, if ever, you saw a doctor, physician’s assistant (PA), or nurse 
practitioner (ARNP) for a check-up, also called a health physical?  
   Valid  % n  
1 Within the last 12 months 66.5% 553  
2 12-24 months ago 17.8% 148  
3 More than 24 months ago 14.7% 122  
4 Never 1.0% 8  
Total 100.0% 831  
Don't know / Not sure   20  
Prefer not to answer 

 
1  

No response 
 

2     

B2. When was the last time, if ever, you saw a dentist for a check-up, exam, teeth cleaning, or other 
dental work?  
   Valid  % n  
1 Within the last 12 months 71.4% 591  
2 12-24 months ago 14.3% 118  
3 More than 24 months ago 14.3% 118  
4 Never 0.1% 1  
Total 100.0% 828  
Don't know / Not sure   21  
Prefer not to answer 

 
3  

No response 
 

2     

B3. During the past 7 days, on how many days were you physically active for a total of at least 30 
minutes per day? (The time you spent in any kind of physical activity that increased your heart 
rate and made you breathe hard some of the time.)  
   Valid  % n  
0 days 7.9% 65  
1 day 6.1% 50  
2 days 11.3% 93  
3 days 17.6% 145  
4 days 12.7% 105  
5 days 16.2% 134  
6 days 7.9% 65  
7 days 20.4% 168  
Total 100.0% 825  
Don't know / Not sure   26  
Prefer not to answer 

 
1  

No response 
 

2     

B4. Do you have a trusted person in your life with whom you can talk about serious problems?  
   Valid  % n  
1 Yes 95.1% 792  
2 No 4.9% 41  
Total 100.0% 833  
Don't know / Not sure   15  
Prefer not to answer 

 
3  

No response 
 

3 



14 

B5. On an average weeknight, how many hours of sleep do you get?  
   Valid  % n  
2 0.2% 2  
3 0.6% 5  
4 1.9% 16  
5 6.6% 56  
6 21.3% 180  
7 34.0% 287  
8 26.2% 221  
9 7.1% 60  
10 1.9% 16  
12 0.1% 1  
14 0.1% 1  
Total 100.0% 845  
Don't know / Not sure   3  
Prefer not to respond   0  
No response 

 
6     

B6. How would you rate your physical health right now?   
   Valid  % n  
1 Excellent 8.8% 75  
2 Very good 29.4% 250  
3 Good 40.0% 340  
4 Fair 17.0% 144  
5 Poor 4.7% 40  
Total 100.0% 849  
Don't know / Not sure   2  
Prefer not to answer 

 
0  

No response 
 

3     

B7. How would you rate your mental health right now?   
   Valid  % n  
1 Excellent 12.6% 107  
2 Very good 25.5% 216  
3 Good 35.1% 297  
4 Fair 19.5% 165  
5 Poor 7.3% 62  
Total 100.0% 847  
Don't know / Not sure   1  
Prefer not to answer 

 
3  

No response 
 

3     
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B8. The next questions are how you feel about your quality of life, health, or other areas of your life.  
[SAM] Please mark whether you are very dissatisfied, somewhat dissatisfied, neither satisfied 
nor dissatisfied, somewhat satisfied, or very satisfied to the following questions. 
[CATI] Please answer all questions. If you are unsure about which response to give to a 
question, please choose one response option that appears most appropriate. 
[WEB] Please rate how satisfied or dissatisfied you are with each of the following. 

a. How would you rate your quality of life?  
   Valid  % n  
1 Very dissatisfied 1.3% 11  
2 Somewhat dissatisfied 7.2% 61  
3 Neither satisfied nor dissatisfied 7.0% 59  
4 Somewhat satisfied 36.6% 310  
5 Very satisfied 47.9% 405  
Total 100.0% 846  
Don't know / Not sure   1  
Prefer not to answer 

 
0  

No response 
 

7     

b. How satisfied are you with your health?  
   Valid  % n  
1 Very dissatisfied 3.8% 32  
2 Somewhat dissatisfied 13.0% 110  
3 Neither satisfied nor dissatisfied 11.2% 95  
4 Somewhat satisfied 44.0% 372  
5 Very satisfied 27.9% 236  
Total 100.0% 845  
Don't know / Not sure   0  
Prefer not to answer 

 
1  

No response 
 

8     

c. How satisfied are you with your ability to perform your daily living activities?  
   Valid  % n  
1 Very dissatisfied 1.5% 13  
2 Somewhat dissatisfied 4.1% 35  
3 Neither satisfied nor dissatisfied 5.7% 48  
4 Somewhat satisfied 29.9% 253  
5 Very satisfied 58.8% 498  
Total 100.0% 847  
Don't know / Not sure   0  
Prefer not to answer 

 
2  

No response 
 

5     
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d. How satisfied are you with yourself?  
   Valid  % n  
1 Very dissatisfied 3.5% 30  
2 Somewhat dissatisfied 10.2% 86  
3 Neither satisfied nor dissatisfied 10.0% 85  
4 Somewhat satisfied 43.8% 371  
5 Very satisfied 32.5% 275  
Total 100.0% 847  
Don't know / Not sure   0  
Prefer not to answer 

 
1  

No response 
 

6     

e. How satisfied are you with your personal relationships?  
   Valid  % n  
1 Very dissatisfied 2.6% 22  
2 Somewhat dissatisfied 10.1% 85  
3 Neither satisfied nor dissatisfied 8.1% 68  
4 Somewhat satisfied 36.9% 310  
5 Very satisfied 42.3% 355  
Total 100.0% 840  
Don't know / Not sure   2  
Prefer not to answer 

 
1  

No response 
 

11     

f. How satisfied are you with the conditions of your living place?  
   Valid  % n  
1 Very dissatisfied 2.1% 18  
2 Somewhat dissatisfied 6.0% 51  
3 Neither satisfied nor dissatisfied 7.0% 59  
4 Somewhat satisfied 26.2% 222  
5 Very satisfied 58.7% 497  
Total 100.0% 847  
Don't know / Not sure   1  
Prefer not to answer 

 
1  

No response 
 

5     
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B9. [SAM] The next questions are how you feel about other areas of your life.  
Please mark to what extent you strongly disagree, somewhat disagree, neither agree nor 
disagree, somewhat agree, or strongly agree with the following statements. 
[WEB] How much do you agree or disagree with each statement? 

a. I have enough energy for everyday life.  
   Valid  % n  
1 Strongly disagree 3.1% 26  
2 Somewhat disagree 10.6% 90  
3 Neither agree nor disagree 5.8% 49  
4 Somewhat agree 41.1% 348  
5 Strongly agree 39.4% 334  
Total 100.0% 847  
Don't know / Not sure   0  
Prefer not to answer 

 
0  

No response 
 

7     

b. I have enough money to meet my needs.  
   Valid  % n  
1 Strongly disagree 7.0% 59  
2 Somewhat disagree 13.8% 117  
3 Neither agree nor disagree 9.6% 81  
4 Somewhat agree 30.0% 254  
5 Strongly agree 39.7% 337  
Total 100.0% 848  
Don't know / Not sure   0  
Prefer not to answer 

 
0  

No response 
 

6     
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SECTION C - Tobacco and Nicotine Use 
  

C1 Have you smoked or used tobacco in the last 30 days?  
   Valid  % n  
1 Yes 17.8% 151  
2 No 82.2% 695  
Total 100.0% 846  
Don't know / Not sure   1  
Prefer not to answer 

 
1  

No response 
 

6     

C2. Have you used e-cigarettes, vape-pens, JUUL, hookah-pens, or mods in the past 30 days? 
E-cigarettes - Electronic and/or battery-operated devices designed to deliver an inhaled dose of 
nicotine or other substances. Examples include electronic cigarettes (e-cigarettes), electronic 
cigars, electronic cigarillos, electronic hookah, vaporizers, and vape pens. [Electronic Smoking 
Devices do not include any device or medications approved by the government as nicotine 
replacement therapy.] 

 
   Valid  % n  
1 Yes 17.7% 150  
2 No 82.3% 696  
Total 100.0% 846  
Don't know / Not sure   2  
Prefer not to answer 

 
0  

No response 
 

6     

 
[C1 or/and C2 Recoded] Use of any tobacco products  
   Valid  % n  
.00 No tobacco (CI+C2) 74.6% 633  
1.00 Yes, any tobacco (C1 OR C2) 25.4% 215  
Total 100.0% 848     

C3. During the past 12 months, have you made a serious attempt to stop smoking or using any 
tobacco product? 

 
   Valid  % n  
1 Yes 13.4% 104  
2 No 86.6% 673  
Total 100.0% 777  
Don't know / Not sure   36  
Prefer not to answer 

 
26  

No response 
 

15     

C4.  During the past 12 months, have you made a serious attempt to stop using vaping products?  
   Valid  % n  
1 Yes 11.6% 89  
2 No 88.4% 680  
Total 100.0% 769  
Don't know / Not sure   41  
Prefer not to answer 

 
28  

No response 
 

16     
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SECTION D - Alcohol and Other Substances 

  

D1. In the past 30 days, have you driven a car or other motor vehicle while feeling even slightly 
impaired after using any amount of alcohol or drugs? 

 
   Valid  % n  
1 Yes 10.3% 86  
2 No [SKIP TO D3] 89.7% 749  
Total 100.0% 835  
Don't know / Not sure [SKIP TO D3]   5  
Prefer not to answer [SKIP TO D3] 

 
7  

No response 
 

7     

D2. In the past 30 days, how many days have you driven a car or other motor vehicle while feeling 
even slightly impaired after using any amount of alcohol or drugs? 

 
   Valid  % n  
1 48.8% 42  
2 27.9% 24  
3 7.0% 6  
4 4.7% 4  
5 2.3% 2  
6 1.2% 1  
10 1.2% 1  
15 2.3% 2  
17 1.2% 1  
20 2.3% 2  
30 1.2% 1  
Total 100.0% 86  
Don't know / Not sure      
Prefer not to answer 

  

    

D3. Have you had at least one drink of any alcoholic beverage such as beer, wine, a malt beverage 
or liquor in the past 30 days?  
[One drink is equivalent to a 12-ounce beer, a 5-ounce glass of wine, or a drink with one shot of 
liquor.]  

 
   Valid  % n  
1 Yes 69.7% 590  
2 No [SKIP TO D8] 30.3% 257  
Total 100.0% 847  
Don't know / Not sure [SKIP TO D8]   0  
Prefer not to answer [SKIP TO D8] 

 
1  

No response 
 

6     



20 

D4. During the past 30 days, how many days did you have at least one drink of any alcoholic 
beverage such as beer, wine, a malt beverage or liquor? 

 
   Valid  % n  
1 9.6% 56  
2 11.0% 64  
3 9.4% 55  
4 10.5% 61  
5 16.5% 96  
6 5.1% 30  
7 4.5% 26  
8 5.3% 31  
9 1.2% 7  
10 8.7% 51  
12 2.1% 12  
13 0.3% 2  
14 0.5% 3  
15 5.8% 34  
16 0.2% 1  
17 0.3% 2  
18 1.2% 7  
20 3.9% 23  
21 0.2% 1  
24 0.2% 1  
25 1.7% 10  
28 0.3% 2  
29 0.2% 1  
30 1.2% 7  
Total 100.0% 583  
Don't know / Not sure   5  
Prefer not to answer 

 
1     
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D5. During the past 30 days, on the days when you drank, about how many drinks did you drink on 
the average? 

 
   Valid  % n  
1 21.7% 126  
2 27.9% 162  
3 21.5% 125  
4 12.7% 74  
5 6.2% 36  
6 4.0% 23  
7 1.7% 10  
8 1.7% 10  
10 1.4% 8  
11 0.2% 1  
12 0.3% 2  
15 0.2% 1  
18 0.2% 1  
20 0.2% 1  
30 0.2% 1  
Total 100.0% 581  
Don't know / Not sure   4  
Prefer not to answer 

  

    

D6. Considering all types of alcoholic beverages, how many times during the past 30 days did you 
have 5 or more drinks if you are male, or 4 or more drinks if you female, on an occasion? 

 
   Valid  % n  
0 41.0% 238  
1 18.9% 110  
2 12.0% 70  
3 6.7% 39  
4 4.8% 28  
5 6.4% 37  
6 0.9% 5  
7 1.7% 10  
8 2.4% 14  
10 2.6% 15  
11 0.2% 1  
12 0.9% 5  
14 0.2% 1  
15 0.2% 1  
17 0.2% 1  
20 0.5% 3  
21 0.2% 1  
30 0.3% 2  
Total 100.0% 581  
Don't know / Not sure   8  
Prefer not to answer 
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D7. During the past 30 days, what is the largest number of drinks you had on any occasion within a 
two-hour period? 

 
   Valid  % n  
1 14.3% 83  
2 23.8% 138  
3 21.1% 122  
4 16.8% 97  
5 8.5% 49  
6 6.6% 38  
7 2.4% 14  
8 2.4% 14  
9 0.5% 3  
10 1.6% 9  
12 0.3% 2  
13 0.2% 1  
15 1.2% 7  
18 0.2% 1  
20 0.2% 1  
Total 100.0% 579  
Don't know / Not sure   7  
Prefer not to answer 

  

    

D8. In the past 30 days, were you asked to show your ID the last time you bought or tried to buy 
alcohol in your community? 

 
   Valid  % n  
1 Yes 49.6% 420  
2 No 13.7% 116  
3 I did not buy or try to buy alcohol in my community in the past 30 
days 

36.6% 310 

 
Total 100.0% 846  
Don't know / Not sure   0  
Prefer not to answer 

 
2  

No response 
 

6     

D9. Please indicate whether or not you have experienced each of the following as result of drinking 
alcohol in the past 12 months. 
[CATI - RANDOMIZE] 

a. Had friends or family members worry or complain about your drinking  
   Valid  % n  
1 Yes 4.1% 34  
2 No 95.9% 799  
Total 100.0% 833  
Don't know / Not sure   9  
Prefer not to answer 

 
3  

No response 
 

9     




